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The 4 Primary Types of Business

Whether it be a B2B or B2C business, there are 4 main categories of business—all of which need Social Media
Management services—each of which has specific strategies.
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The Know-Like-Trust Formula

Everything that’s ever been sold in the history of ever:

Is the branding consistent Engaging content that creates  Trust is built with longer content Conversion is “the ask.”
across all channels? Does it affinity. Memes, cat videos, that demonstrates an
reflect the core message in a funny stuff so target audience  understanding of and ability to
way that communicates to the  will want to stick around and help with the target audiences
target audience? engage with you. needs / problems / desires.
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The Social Funnel

Social Media Strategy

GROW

KNOW
(Introduction/
Inspire)

INVITE

TRUST
(Ask / CTA)

ENGAGE

LIKE

(Rapport/Affinity)
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The Audit: A Holistic Approach

Social Media is the megaphone to amplify the core message from the brand’s content strategy.

‘ Strong branding and a content strategy needs to be in place
@ Do you have content that reflects your company, brand, and core values?

What content needs to be developed as part of your overall content strategy so that they have content to share
through social media using social media best practices?

. If you don’t have a strong branding strategy and content to actually share, you won’t be able to create an effective social media
plan, you can only deploy tactics.

‘ You need an overall plan to utilize the tactics that will lead someone down the funnel to achieve their hard objectives.
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Audit: Key Brand Elements

Username

Avatar

Cover Image

Bio text e . .

URLS — use UTM tags and short, branded tracking links

Call to Action links ->
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Audit: Ensure All Links Are Calls-to-Action

Search @ Q) @)

(= katebuckjr

Kate Buck Jr
@ Social Media Pro
ZtDigital Nomad
Learn how I make & online & travel the &
SocialMediaPro.Me

y flingfashions, erlindavo, sugarjones + 10 r

0 8 e %1

s

Meditation  Morocco Porto #Quotes Lisboa Portugal t... "

739 4,284 663
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Audit: Consistent Branding Across Social Channels

Connect With Us

[l v in G+ ® A b

@ Podcasts oniTunes

@Sociall\/lediaPr&




& SodialllediaPro

Phases of Content
Research



Content Marketing Goal

Leverage featured blog posts targeting high volume keywords
to create a fleet of supporting content that we can steadily
publish on the website, social media, and/or third-party blogs.
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Content Creation

Audience Insights.

10
1
12
13

14
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Song

TV Network

Media/News/Publishing

Retail and Consumer Merchandise

Author

TV Show

Home/Garden

Non-Profit Organization

Writer

Website

Media/News/Publishing

Health/Wellness

News/Media

Ans/Humanities

Publisher

Baby It's You (JoJo song)

HISTORY

Power of Positivity « Peaceful Mind Peaceful Life

Amazon.com « Target - Kohl's « Macy's - Walmar - Lifeis Good « HomeGoods

Skinnytaste « The Pioneer Woman - Ree Drummond

Today Show = The Big Bang Theory

12 Tomatoes = Hometalk

Joyce Meyer Ministries = Joel Osteen Ministries

Lessons Learned In Life Inc.

Fab Over Fifty = Allrecipes

LittleThings

NaturalNews.com

Delish « mindbodygreen

Humans of New York

Real Simple




Content Creation: Keyword Research

digital marketing

social media marketing
marketing strategies

search engine optimization

facebook advertising

social media strategy
internet marketing
sales funnel

lead generation

marketing tool

marketing software
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Content Creation: Keyword Research

Answer the Public.
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Content Creation: Popular Blog Topics Research

BuzzSumo.
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Content Planning



What Content is Needed to Create & Implement a Strategy?

Video-Centric
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Video Content for your audience

SOCIAL MEDIA MONEY

FASTIMONEY
PITEALLS
B
3 Advanced Hacks to Grow 5 Proven Ways to Make #1 Key to Long Term Brand The Hidden Benefits of A
Your Business with Money on Social Media (No Building: Avoid THIS Short URL for Google SEO
4.5K views * 2 weeks ago 14K views * 2 weeks ago 4.2K views * 2 weeks ago 5.1K views * 3 weeks ago
cc cc cc cc

» (50 Ele
A

MARKETING TOOL!10:44
6 BEST Digital Marketing

5 Powerful SEO Keyword Personal Motivation: What #1 Hack to Beat the New

Tools to Grow Your Business Research Tips to Rank on Drives You To Succeed? | Facebook Algorithm Changes
9.6K views * 4 weeks ago 23K views * 1 month ago 4.2K views * 1 month ago 15K views * 1 month ago
cc cc cc cc

WHY YOUR WEBSITE

SOCIAL STRATE s

1 Simple Social Media 4 Reasons Why Your Website My (Daring) 5 Year Business Is Artificial Intelligence the
Strategy for Getting Attention Isn't Making You Money and Plan For The Neil Patel Brand Future of Marketing?

6.1K views * 1 month ago 14K views * 1 month ago 5.3K views * 1 month ago 4.1K views * 1 month ago

cC cc cc cc

(11 Tube:

3 GUARANTEED Ways Stand 2 Personal Questions

Out On Social Media ANSWERED: My Hair Loss
8.9K views * 3 weeks ago 6.5K views * 3 weeks ago
cc cc

MISTAKES

3 Marketing Mistakes You My Secret Strategies For
MUST Avoid | Marketing Tips Global Brand Expansion
9.2K views * 1 month ago 43K views * 1 month ago
cc cc

RAIS

VENTURE CAPITA

Unlock Self Confidence [Tips
for Business Owners)

How to Raise Venture Capital
| Entice Investors to Fund

4.7K views *+ 1
cc

2.7K views * 1
cC

month ago month ago
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Content Creation: Video First

f LIVE

- 10-15 minutes (the longer the better)
- Repurpose to YouTube

- Transcribe --> Blog Posts

You({[T)
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Content Creation: Video First

@Sociall\/lediaPro®



Content Creation: Video First

Embed Media

Into Blog Post Text

h

t

EP. 719
TRUE SELF-LOVE IS THE KEY TO LIFE.

o t; LeAnn Rimes on Music, Meditation, and Mindfulness 0 ~»

LEANN RIMES ja

MUSIC f
MEDITATIOP' £

Are you insecure and in resistance to yourself? w T”E M os.r ?A’NFUL TH’NG
vl L. EXPERIENCE IN

tps://lewishowes.com/podcast/leann-rimes-on-music-meditation-and-mindfulness/

It’s such an exhausting way to live.
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Social Content
Distribution



Social Distribution of Content

Now that I've built my case for what content to

create, now | can start talking about social
distribution of that content.
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Socialize Your Editorial Content for Distribution on Each Network

facebook Gif / Short Vid
Infographic +
Pinterest Optimized
You Featured Image
°
Linked {1}
Blog Post w/ Embedded YT Video Status updates
+ share in groups
l ]) Image / Short Vid +
B #hashtags
twitter¥
Image w/ link +
#hashtags
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Facebook

OF THE TOP
AND MANY MORE!
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Pinterest

*[ULTIMATE LIST]

OF BLOG POST IDEAS ¢ RO L
R — imply Use one of the

212 Blog Post Ideas

We've Put together

The ultimate list of

X f ‘
blog post ideas | il b
digitalmarketer.com

Digital Marketer
Blogging | Digital ...

ONE OF THE EASIEST WAYS TO GROW

YOUR BLOG IS TO BE GENEROUS.

THE ULTIMATE LIST

OF BLOG POST IDEAS

L o]

BLOG POST IDEAS

The Ultimate List of
Blog Post Ideas by
Digital Marketer via...

Here is a complete
guide to Blog Topic

Looking for blog post -
ideas? Get inspiration by Digital Marketer Ideas from Diaital
from dozens of... Digital Marketer g

Blogging | Digital ...
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The 3 Primary
Objectives

Social Media Strategy

GROW

KNOW

(Introduction)

INVITE

TRUST
(Ask / CTA)

ENGAGE

LIKE

(Rapport/Affinity)




The Objectives

Know, Like, and Trust are steps on the way to every sale that’s ever been made.
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Types of Content

%,

GROW Posts

LIKE Content TRUST Assets
- Text - Videos - New product
- Images - New & Evergreen - Discount
- Animated Images - Sales pieces

- Curated Content

3
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GIGITAL

FREE DOWNLOAD

The Ultimate List

Of Blog Post Ideas

Need Blog Post Ideas? Simply Use
One Of The 212 Blog Post Ideas
We've Put Together For You... And
Never Run Out Of Ideas Again!

© 28 lead and sales generating blog post ideas that

© 32 blog post ideas that leverage other people’s
content 50 you dont b t T te t off (24

outstanding content

L ETeve—
OF THE TOP

AND MANY MORE!

The Ultimate List of Blog Post Ideas [2nd
Edition]

ONE OF THE EASIEST WAYS TO GROW
YOUR BLOG IS TO BE GENEROUS...

KB 2 B <




GROW — AWARENESS - INTRODUCTION
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Facebook

OF THE TOP
AND MANY MORE!
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ENGAGE — LIKE — EDITORIAL
The Ultimate List of Blog Post Ideas [2nd

=N
Sociall\/lediaPro®

Edition]

IO

ONE OF THE EASIEST WAYS TO GROW
YOUR BLOG IS TO BE GENEROUS...

Before you can start selling to your audience, you
need to know who your ideal customer is, where
they are, and what they will buy. Download our
proven Customer Avatar Worksheet now and get
clear on who you're selling to.

Russ Henneberry

K 2 B <




MULTI-MEDIA / VIDEO

The Ultimate List of Blog Post Ideas [2nd
Edition]

You([T)

ONE OF THE EASIEST WAYS TO GROW : 1 :
YOUR BLOG IS TO BE GENEROUS...
Before you can start selling to your audience, you

need to know who your ideal customer is, where Russ Henneberry

they are, and what they will buy. Download our N B
proven Customer Avatar Worksheet now and get m I > i) 2477250

clear on who you're selling to.

Blogging - The Ultimate List Of Blog Post Ideas

54,337 views i 9
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INVITE —

@Sociall\/lediaPr&

CONVERSION — SUBSCRIBE — TRUST

chITAL'.!;»- ETEF .

TheUItlmate List '2\2 :

Of Blog Post Ideas

wwipe fe?

Need Blog Post Ideas? Simply Use
One Of The 212 Blog Post Ideas
We've Put Together For You... And
Never Run Out Of Ideas Again!

© 28 lead and sales generating blog post ideas that Ase yTu 3 IGINCY OF PAMING CIretaT
camoufage your sales message and establsh you a8 an - “
suthority 00 you Terags & ks M Q'S MAASING B

“Crowdsourced Fost” & o feet, eosy woy Lo Cresie

© 32 blog post ideas that leverage other pacple’s
Cartemt Lo youu ot hawe to create 2 yu..vu-" s wm'mmm

outsSancIng comtert
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GIGITAL

FREE DOWNLOAD

The Ultimate List

Of Blog Post Ideas

Need Blog Post Ideas? Simply Use
One Of The 212 Blog Post Ideas
We've Put Together For You... And
Never Run Out Of Ideas Again!

© 28 lead and sales generating blog post ideas that

© 32 blog post ideas that leverage other people’s
content 50 you dont b t T te t off (24

outstanding content

L ETeve—
OF THE TOP

AND MANY MORE!

The Ultimate List of Blog Post Ideas [2nd
Edition]

ONE OF THE EASIEST WAYS TO GROW
YOUR BLOG IS TO BE GENEROUS...

KB 2 B <




Boost Your Best Performing Content

Boost your best organic posts to
maximize reach & engagement

Boost Post

Retarget Engaged with Related Content

SSociall\/lediaPro®



Boost Your Best Performing Content

@Sociall\/lediaPro‘"’

Create a Custom Audience

What do you want to use to create this audience?

Engagement audiences allow you to reach people who have previously interacted with
your content on Facebook.

Video

Create a list of people who have spent time watching your videos on
Facebook or Instagram.

From: fj ©

Lead form

Create a list of people who have opened or completed a form in your
lead ads on Facebook or Instagram.

From: ] ©

Fullscreen Experience [UPDATED

Create a list of people who have opened your collection ad or Canvas on
Facebook.

From: [}

Facebook Page
Create a list of people who have interacted with your Page on Facebook.
From: |3

Instagram business profile [NEW]
Create a list of people who have interacted with your Instagram
business profile.

From: (g

Event [NEW]

People who have interacted with your events on Facebook.
From: [}

Back
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Sample Weekly Social Distribution Calendar

Monday Tuesday Wednesday Thursday Friday Saturday Sunday
New Editorial | Splinter New| eonare o ARIELS €
o Boost Engagement Boost Engagement
Post 1 Post Editorial Post -
1st Share ond Share Content/ Post Content/ Post
Promo/CTA Promo/CTA
Curated Curated
Content - . . Curated
From the Engagement Splinter New | Splinter New Content - Erom Content - From
Post 2 . Video 9ag Editorial Post |Editorial Post | the Archives or
Archives or Post the Archives or
4th Share 4th Share Another
Another Another Source
Source
Source
Post 3 Engagement | Content / Spgg:grgfw Content / Boost Video ) Engagement
Post Promo / CTA 3rd Share Promo / CTA Post

@Sociall\/lediaPro®




Metrics & Measurement KPIs

Growth Engagement Traffic Leads / Sales
- Size of audience _PPI% Clicks from social to: - Many variables
- Reach - Blog

- Engaged Users

- Engagement rate on content - Website

- Landing pages

- Impressions

= )
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The Optimization
Cycle

Within Each Objective

OBSERVE CREATE &
& LISTEN BROADCAST

Optimization
Cycle

- IVIEASURE &
:3 ADJUSIF




GROW
Know
Introduction

ENGAGE
Like
Rapport/Affinity

INVITE
Trust
Ask / CTA

@SociaIMediaPro

CREATE &
OBSERVE BROADCAST

& LISTEN

Optimization
Cycle

INVITE

CREATE &
BROADCAST

CREATE &

OBSERVE BROADCAST OBSERVE
& LISTEN & LISTEN

Optimization
Cycle

Optimization
Cycle

ENGAGE



