
Social Media
Strategy
THE ESSENTIAL ELEMENTS



The 4 Primary Types of Business
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Whether it be a B2B or B2C business, there are 4 main categories of business—all of which need Social Media 
Management services—each of which has specific strategies.

Digital Products or 
Subscriptions

Selling information, e-books, 
videos, online courses, SaaS 

subscriptions

Physical Products
purchased online

eBay, Amazon, products purchased 
on a website and shipped to a 

consumer.

Virtual Services

Bookkeeper, virtual assistant, social 
media manager, web developer, data 

entry, etc.

Local Brick & Mortar Businesses 
or Services

Shops, hairdressers, plumbers, 
restaurants, movie theaters, etc.

.
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The Know-Like-Trust Formula
Everything that’s ever been sold in the history of ever:
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The Social Funnel

Social Media Strategy
GROW

KNOW
(Introduction/

Inspire)

ENGAGEINVITE

LIKETRUST

(Rapport/Affinity)(Ask / CTA)



Six Branding Components



Strong branding and a content strategy needs to be in place

Do you have content that reflects your company, brand, and core values?  

What content needs to be developed as part of your overall content strategy so that they have content to share
through social media using social media best practices?

If you don’t have a strong branding strategy and content to actually share, you won’t be able to create an effective social media 
plan, you can only deploy tactics. 

You need an overall plan to utilize the tactics that will lead someone down the funnel to achieve their hard objectives. 

The Audit: A Holistic Approach
Social Media is the megaphone to amplify the core message from the brand’s content strategy.
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Username

Avatar

Cover Image

Bio text

URLS – use UTM tags and short, branded tracking links

Call to Action links ->

Audit: Key Brand Elements
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Audit: Ensure All Links Are Calls-to-Action
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Audit: Consistent Branding Across Social Channels
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Phases of Content 
Research



Content Marketing Goal

Leverage featured blog posts targeting high volume keywords
to create a fleet of supporting content that we can steadily 
publish on the website, social media, and/or third-party blogs.
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Content Creation
Audience Insights.

12



Content Creation: Keyword Research
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Content Creation: Keyword Research
Answer the Public.
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Content Creation: Popular Blog Topics Research
BuzzSumo.
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Content Planning



What Content is Needed to Create & Implement a Strategy?
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Content Creation: Video First
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Content Creation: Video First
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Content Creation: Video First
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Social Content
Distribution



Social Distribution of Content

Now that I’ve built my case for what content to 
create, now I can start talking about social 
distribution of that content. 
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Socialize Your Editorial Content for Distribution on Each Network
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Facebook
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Pinterest
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The Social Funnel



The 3 Primary 
Objectives
Social Media Strategy

GROW
KNOW

(Introduction)

ENGAGEINVITE

LIKETRUST

(Rapport/Affinity)(Ask / CTA)
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The Objectives
Know, Like, and Trust are steps on the way to every sale that’s ever been made. 
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Types of Content
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- Text
- Images
- Animated Images
- Curated Content

- Videos
- New & Evergreen

- New product
- Discount
- Sales pieces

GROW Posts LIKE Content TRUST Assets
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GROW – AWARENESS - INTRODUCTION
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Facebook
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ENGAGE – LIKE – EDITORIAL
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MULTI-MEDIA / VIDEO



INVITE – CONVERSION – SUBSCRIBE – TRUST
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Boost Your Best Performing Content
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Boost Your Best Performing Content
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Questions?



Sample Weekly Social Distribution Calendar
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Metrics & Measurement KPIs
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- Size of audience
- Reach
- Impressions

- PPI %
- Engaged Users
- Engagement rate on content

- Many variables

Growth Engagement Leads / SalesTraffic
Clicks from social to: 
- Blog
- Website
- Landing pages



CREATE &
BROADCAST

MEASURE &
ADJUST

OBSERVE
& LISTEN

The Optimization 
Cycle
Within Each Objective

1
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Optimization
Cycle
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